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Phase 1: Assesment
Client Research -The Raspberry and The Rose
Tell us about the client and their business/service/organization.
My client is The Raspberry and The Rose, a small business located in the central square
of Medina, Ohio. The store began in 1999 as a mother, daughter duo selling silk floral
arrangements. The Raspberry and The Rose went through many changes until 2014 when the
small shop opened on Medina Square, selling handmade jewelry. They have since expanded
their product list to include clothing, soaps, knick-knacks, and many other products.

Identify your stakeholders.
The stakeholder in this project is the owner, Melissa. She runs the business by herself
without any investors or co-owners. The content I am creating will help her gain an online
presence, as she does not have the time to complete these projects by herself.

Why does the client need your help?
The Raspberry and The Rose has one small storefront on the Medina square and can be
found on the mainstreetmedina.com webpage. The business does have Instagram and
Facebook but does not have a website. While there is a social media presence, my client
needs help because the store has a small online presence. Since there is no website for the
business, they are missing out on online traffic that brings in foot traffic.

Who are your client’s competitors?
The Raspberry and The Rose’s largest collection of goods are unique and handmade jewelry
along with fun clothing items. The unique collection of goods helps them stand out from
the crowd because you simply can’t find their products anywhere else. Nevertheless, my
client does still have some competition as they are in the retail business. Larger mainstream
companies such as Kohl’s, Target, and Marshalls will always compete with small businesses
due to their size and corporate notability.
The Raspberry and The Rose also competes with the boutiques and gift shops on Medina
Square. Some carry similar items, such as The Gardner’s Cottage, but Raspberry offers lower
price points. While they are all in competition, the small businesses owners in Medina make
it a point to carry different brands and non-duplicate products, to better support each other.

Who is your client’s audience?
The Raspberry and The Rose’s main audience is baby boomers but would like to expand their
clientele to include the 25-35 (millennial) age range.

What does the end-user need to see or interact with your media?
The end-user will need a device with access to the internet, whether it is a phone, computer,
or tablet. They will also need an email address to receive the newsletters. My client already
collected over 1,000 emails, which is a great starting point to launch a newsletter.

Where is your end-user going to see/use your solution(s)?
The user will see the solution online using a search engine or an email inbox.

Client’s Desired Outcomes
What is the visual communication problem that you are solving for your client?
The visual communication problem I will be solving is the lack of a website and brand identity
online. There is no centralized location for consumers to find the business online.

What media does your client utilize in their business?
• Instagram
• Facebook
• Flyers
• Posters

What media do they wish to have created this semester?
• A website
• Newsletter
• Overall branding for this new online presence
• Photos for the website and campaign

What are you going to produce and deliver to your client at the end
of the semester?
• A website that acts as a centralized hub for the business.
• A newsletter template that my client can easily fill in and replace photos to send
information and discounts to customers.
• Marketing photos for the website and newsletter
• Some product photos
• Consistent branding across these two platforms

What hardware and software are needed to produce your solutions?
• Laptop – Windows 11
• WordPress
• Cannon 8D0D
• 50mm and 18-55mm lenses
• Speed light kit
• Photoshop / Lightroom
• VCT photo studio
• Figma
• A website host

Project Management
What are your client’s goals with the end deliverables you are creating for
them this semester?
The main goal of my client is to increase foot traffic and sales at the store location. I will
accomplish this by creating a professional and sleek-looking website that will draw in new
and returning customers. The new customers will bring in that foot traffic and expand the
business’s customer base to a younger demographic.

What objectives need to be completed to achieve your client’s goals through
your deliverables?
• The website and newsletter must have a sleek and professional look to keep customers
engaged.
• Consistent and recognizable branding across both online platforms. It will hopefully
continue into their social media and other online presences in the future.
• Photos that are engaging and pleasant for customers, using good lighting, posing, and
coloration to keep them aesthetically pleasing.
• An accessible and easily understandable layout for older and younger demographics
• A newsletter template so my client can send information, updates, and deals to customers.
It must be easy to replace information and photos since she doesn’t have a lot of extra time
in the day.

Project constraints are limitations that the project faces due to funding,
scheduling/time, technology, or resources.
Time is my main concern in this project because I am still a busy student, and my client is
busy running two businesses. I am taking two other classes, working a job in Toledo and a
tour guide position, I am involved in two school organizations and am searching for a postgraduation job. I will communicate with my client and try to stick to a timeline to help this
issue.
Travel is another possible concern of mine for this project. While I am excited to work with
a business from my hometown, I may have to travel there for some aspects of the. For
example, I need photos for the website or my other marketing aspects, I need to drive a few
hours to take those photos that require time and money. I will work with my client and family
to determine when I will need to be in my hometown, so I don’t have to make any extra trips.

What media does your client utilize in their business?
•
•
•
•
•

The business will continue to upkeep and update the website when needed.
Communication with the client will be plentiful to keep the project on schedule.
Raspberry and the Rose customers and potential customers will use the website.
The newsletter will be kept up with and utilized by the business.
I will be able to use the studio to complete my photography.

Gantt Chart

Phase 2: Cost Analysis
Pricing Rationale
Before starting this project, I had no idea how to value myself as a freelancer. I took on many
unpaid positions because of the experience I was gaining. Working for no pay led to having
a warped perception of how much value my work has and what I should be charging for it.
I was undervaluing myself and how much effort goes into creative work. Creating a cost
analysis helped me determine how much my skills are worth and what I should be charging
for freelance work.
It appears there are two different ways that a freelancer prices their work, hourly-based or
project-hourly rate is how most jobs are paid, being compensated for the time put into a
project or job. Project-based pricing is a set rate based on the deliverables created for the
client. Project-based rates can be harder to estimate because freelancers don’t know exactly
how much time and effort will go into the project. Despite the uncertainty, freelancers get
better at estimating costs over time. The fixed-rate seems to be a better option when it
comes to web design, while photographers tend to use more of an hourly rate. Due to the
nature of my deliverables, I believe using a combination of these prices will work well.
When creating a small business website, WordPress customization price ranges from $300$1,00. More intense customization can cost up to $10,000 if the website is built from scratch
or needs new layouts or plug-ins. Since I will be using WordPress, I have several themes,
templates, and plug-ins at my disposal and will not be building the site 100% from scratch.
According to Jerry Schnepp, the original price I created was a bit too high considering I will
be building from a WordPress theme. I originally had my price around $2,000, but after
talking with my client and Jerry, I determined that the amount of work and customization
I will be doing is not enough to warrant that price tag. Doing some more research, Torque.
com gives an estimate of $400-$3,000 for a freelancer to create a WordPress site. While I
do not have much experience creating websites, I have the knowledge to create a site that is
aesthetically pleasing and user-friendly. I plan to charge on the lower to middle price range
for the website because of this fact.
I will be doing some customization to the site to include the calendar and newsletter
features. I found that graphic designers often charge anywhere from $15-35 on Upwork,
and I will be basing my price on these numbers. Based on a recommendation by Jerry, I will
continue to charge on a fixed rate for the newsletter. I will use WordPress to create the
website and the newsletter, so my client may be confused about why I am charging different
rates. Due to this fact, I will be charging a fixed rate based on the hourly prices I found on
Upwork and an estimate of how long it will take me to finish the template.

Photography tends to be more of an hourly rate, based on travel, shooting, and editing.
According to Roshillars, amateur and student photographers charge about $25-$100 an hour.
However, website photographers typically charge $30-$150 per photo. I estimate a final 25
edited photographs, although this is an approximation and is subject to change.
After talking with Jeff, we agreed that a $40 charge for each photo is reasonable based on
the types of photos I will be taking. I will be doing product photography to highlight the
different collections and brands that the store carries. These photos will be taken at the
photography studio on BGSU’s campus. I will also be taking some lifestyle-type photos at the
storefront location using the light kits for the website.
I will charge my client a middle ground price for the website production as I don’t have
much experience creating a site. However, my client has made it clear that a website is very
important, and she doesn’t have the time or ability to make one herself. The significance of
the website makes me think that a middle ground price would be the best combination of
less experience while having a high need. I plan to charge in the middle/higher price range
for photography because of my experience in shooting and editing. I will also include the
travel and Adobe services in my quote, as these aspects will play a large part in completing
this project.

Deliverables and Services
• Website Deliverables
o Design Inspiration Files (fonts, color scheme, layout, etc.)
o Wireframes for each page of the site
o Any assets used in the website (.jpg, .png, etc.)
o Written content that will be used on the site
o “Draft” site - can make changes or updates if needed
o Final website
• Newsletter Template Deliverables
o Design Inspiration Files (fonts, color scheme, layout, etc.)
o Mock-up template designs
o Any files used in the newsletter (.jpg, .png, etc.)
o “Draft” template – can make any changes or updates if needed
o Final template file (.pdf)
• Photography Deliverables
o Photoshoot
o Edited photo files (.psd, .jpg)

Equipment & Other Expenses
• Camera equipment (Cannon 80D, 18-55mm and 50mm lenses, SD cards)
• Light kit (provided by tech store)
• Adobe Creative Suite ($20/mo) Photoshop/Lightroom
• Windows 11 Desktop Computer
• I will add the price of travel to my expenses, as I will be required to go to Medina to do a
photoshoot session for the store.

Formal Quote
• Camera equipment (Cannon 80D, 18-55mm and 50mm lenses, SD cards)
• Light kit (provided by tech store)
• Adobe Creative Suite ($20/mo) Photoshop/Lightroom
• Windows 11 Desktop Computer
• I will add the price of travel to my expenses, as I will be required to go to Medina to do a
photoshoot session for the store.
$50
$50

Terms & Conditions
Madison Cozzens (The Designer) will provide Melissa Ziogas (The Client) with the final
deliverables at the end of the semester:
• A WordPress website for The Raspberry and The Rose
• Professional photographs for the website
o Product photos for each brand/collection
o “Lifestyle” photos at the store
• A newsletter template

The website, raspberryandtherose.com, will be created using the client’s SiteGround, and
WordPress accounts, giving them full access after the freelancer has designed the site. The
website will include a newsletter and calendar plug-in that the client can easily update and
change when needed. The photographs will be delivered in a high-quality JPEG to the client for
other use, such as social media, flyers, or other promotional materials.
Before the conclusion of the project, the client will be allowed one newsletter revision and one
edit revision per photograph. Any additional project revisions will be a $15 charge.
The client agrees to pay 50% of the final cost within a week (7 days) of the first meeting with
Madison Cozzens. This can be paid in cash, check, or online payments such as Zelle or Venmo.
The final 50% of the cost will be paid once the project is completed. The client will have a
7-day grace period to pay the rest of the cost. Failure to do so will result in a $10 charge for
each day the payment is late, and the final deliverables will be withheld from the client.
*Note: If the scope of the project changes at any time during production, additional costs may
occur. If the project becomes larger than anticipated, changes will be made to the contract. The
freelancer can refuse requests from the client if the scope of the project becomes unattainable
within the time frame.
These additional costs will be communicated before any additional work is done or charges are
added to the payment.
The client will approve all materials needed to complete the project before finalization and
submission. Due to the scope of the project, the client will have up to five days to make
comments or changes to elements of the deliverables. If the timeline exceeds five days, the
project may not be completed within the time frame.
The client will be the sole owner of the raspberryandtherose.com website but will retain the
rights to all design and photography pieces. The client has the right to use the design elements
and photography in any way she sees fit, social media, flyers, or other promotional materials.
The designer will retain the rights to the website, design, and photography for use in their
portfolio or promotional materials.
The client and the freelancer both have the right to terminate the project for any reason they
deem necessary. If the project is terminated before completion, the freelancer will deliver all
the work in progress. Upon termination of this contract, Melissa Ziogas will be responsible for
the payment of work done until termination. The client will have a 7-day grace period to pay
the rest of the cost. Failure to do so will result in a $10 charge for each day the payment is late.

Professional Review of Estimate
I had Jerry Schnepp and Jeff Hall review my Cost Analysis. Both work as professors at BGSU:
Jerry specializes in interactive media and web design while Jeff specializes in photography.
I did have a hard time determining what I wanted my pricing to be. I found many different
pricing opinions online that made it hard to determine how I should price my work. I came
up with a price that I feel comfortable with after discussing my analysis with Jerry and Jeff.
I spoke with Jeff to discuss the price range for my website photography. I included some
screenshots of our email discussions and a link to Jerry’s comments on my analysis. I got
feedback on my prices as well as my terms and conditions from both professors.
Jerry Schnepp Review Comments

Cost Analysis Resources
https://careerfoundry.com/en/blog/career-change/pricing-freelancer/
https://www.markbrinker.com/website-cost
https://www.websitebuilderexpert.com/building-websites/how-much-should-a-website-cost/
http://www.roshsillars.com/much-photographers-charge/
https://www.pixpa.com/blog/photography-pricing-guide
https://www.upwork.com/hire/graphic-designers/cost/
https://dribbble.com/resources/freelance-design-contract
https://docs.google.com/document/d/1Bg_1m1C05YqTJzp5MBZMhlREemUrFrOvOE7rsNOc
2X0/edit#
https://torquemag.io/2018/04/are-wordpress-developers-really-cheaper-to-hire/

Phase 3: Client Proposal
Summary
Melissa Ziogas is the owner of The Raspberry and The Rose, a boutique that sells a variety
of jewelry, clothing, and gifts located on Historic Medina Square. The business went through
many changes and today their inventory has expanded to include many different name
brands and collections along with handmade jewelry accessories, clothing, and gifts.
While the boutique had a website in the past, due to the COVID-19 pandemic, Melissa had
to take down the website because it was not something she could keep up with. Now that
business and sales have gone back to normal, Melissa wants to get the website back up and
running. The website will act as a landing page rather than an e-commerce site, as she wants
to keep the personable aspect of shopping. Melissa’s goal is to bring more people into the
store and gain loyal customers.

Introduction
Problem & Opportunity
While The Raspberry and The Rose store has been around since 2014, their online presence
has been less than adequate. The business can be found on “mainstreetmedina.com”, or on
Instagram, Facebook, and TikTok. Having a website is a great way to reach new audiences,
expand target demographics, and spread information; without one, Melissa is missing out on
all these benefits and more. She is a very busy person as she solely runs The Raspberry and
The Rose is a mom of three and owns two other small businesses in the area. Melissa wants
to bring back the website but doesn’t have the time or energy to do it herself, so she wants
to bring in outside help.
The proposed solution is to provide Melissa Ziogas with a branded and established online
presence through a website, photos, and a newsletter. The main goal of creating a website is
to bring more foot traffic into the store and establish customer loyalty.

Problem & Opportunity
The purpose of this proposal is to clarify the deliverables for The Raspberry and The Rose
and determine how the project will be completed.

Information Source
The sources of information for this project were provided by Melissa Ziogas and The
Raspberry and The Rose Facebook page.

Background
The Raspberry and The Rose started as a mother, daughter business in 1999 that sold quality
silk flower arrangements. Melissa and her mother Donna traveled to a variety of craft shows,
festivals, and other events to promote their business. Their product line slowly began to
expand and unfortunately, in 2012 Donna passed away and Melissa was left to determine
what to do with their business. As someone who worked as an entrepreneur her whole life,
Melissa didn’t want to back down and quit. So in 2014, she purchased a small retail location
in Medina, Ohio. She started selling her homemade jewelry and accessories along with other
products she thought would do well. The leap of faith taken by Melissa paid off as the store
was popular, she was able to get a larger space in 2016. This larger storefront allowed her to
expand product lines to include clothing and other accessories.
Since 2016 The Raspberry and The Rose has thrived on Medina Square, bringing in a
demographic of older women. The boutique had a website in the past, but because of
COVID-19 Melissa wasn’t able to continue updating and paying for a website. Now that
things have somewhat gone back to normal, Melissa is ready to get a Raspberry and The
Rose website up and running. While she doesn’t have the time to do it herself, I will assist
Melissa in creating an online presence that will bring in more foot traffic. To increase the
credibility and customer loyalty of the boutique, we decided to include a newsletter that will
be sent to customers to keep them coming back.

Organization of this Proposal
This proposal will be organized into the following sections; Introduction, Proposed Program,
Budget, Qualification and Experience, Conclusion, Appendix. The Introduction section will
include the problem statement and background information. My Proposed Program includes
the objectives of the project, final deliverables, and information about the client. The Budget
includes the cost analysis of the project along with the terms and conditions. In the next
section I list my qualification and experience and a link to my portfolio to view my previous
works. The conclusion will wrap up this proposal and the appendix includes my resume.

Key Terms
Deliverables – The final goods or services that will be provided to a client.
VCT – Visual Communication Technology. A major at Bowling Green State University that
includes: photography, print production, video, and web design.
WordPress – A program that allows the user to create a website, blog, e-commerce store,
and more. A content management system that helps the user control the content, design, and
other aspects without being a programmer.
Plug-Ins – An aspect of WordPress that can be downloaded to add different elements and
customize the website. The plug-ins enhance the functionality and abilities of the website
Plug-ins include a newsletter, calendar, SEO optimization, and more.

Proposed Program
Goals & Objectives
The main goal of The Raspberry and The Rose is to increase foot traffic and sales at the store
location. I will accomplish this by creating a professional and sleek-looking website that will
draw in new and returning customers. The new customers will bring in that foot traffic and
expand the business’s customer base to a younger demographic. Below are all of the goals for
each aspect of the project.
The website and newsletter must have a sleek and professional look to keep customers
engaged.
A calendar plug-in so customers can keep up with events and sales.
Consistent and recognizable branding across the website and newsletter.
Photos that are engaging and pleasant for customers, using good lighting, posing, and
coloration to keep them aesthetically pleasing.
An accessible and easily understandable layout for the website and newsletter.
A newsletter template so information and photos can be easily replaced.

Stakeholders
The stakeholder in this project is the owner, Melissa. She runs the business by herself
without any investors or co-owners. The deliverables will help her gain an online presence, as
she does not have the time to complete these projects by herself.

Audience
The Raspberry and The Rose’s main audience is baby boomers but would like to expand their
clientele to include the 25-35 (millennial) age range. Since the boutique carries a variety
of jewelry and women’s clothing, the store typically brings women with occasional men
shopping for gifts. For the website to be successful, the audience will need a device with
access to the internet, whether it is a phone, computer, or tablet. They will also need an email
address to receive the newsletter.

Competition
The Raspberry and The Rose’s largest collection of goods are unique and handmade jewelry
along with fun clothing items. The unique collection of goods helps them stand out from
the crowd because you can’t find their products anywhere else. Nevertheless, there is still
some competition in the retail business. Larger mainstream companies such as Kohl’s, Target,
and Marshall’s will always compete with small businesses due to their size and corporate
notability. The Raspberry and The Rose also competes with the boutiques and gift shops
on Medina Square. Some carry similar items, such as The Gardner’s Cottage, but Raspberry
offers lower price points. While they are all in competition, the small businesses owners
in Medina make it a point to carry different brands and non-duplicate products to better
support each other.

Competition
The Raspberry and The Rose’s largest collection of goods are unique and handmade jewelry
along with fun clothing items. The unique collection of goods helps them stand out from
the crowd because you can’t find their products anywhere else. Nevertheless, there is still
some competition in the retail business. Larger mainstream companies such as Kohl’s, Target,
and Marshall’s will always compete with small businesses due to their size and corporate
notability. The Raspberry and The Rose also competes with the boutiques and gift shops
on Medina Square. Some carry similar items, such as The Gardner’s Cottage, but Raspberry
offers lower price points. While they are all in competition, the small businesses owners
in Medina make it a point to carry different brands and non-duplicate products to better
support each other.

Materials & Equipment
Laptop – Windows 11

Speed light kit

WordPress

Photoshop / Lightroom

Cannon 80D

VCT photo studio

50mm and 18-55mm lenses

Website host

Limitations
When it comes to limitations time is my main concern in this project because I am still a busy
student, and Melissa is busy running two businesses. I am taking two other classes, working
a job in Toledo and a tour guide position, I am involved in two school organizations and am
searching for a post-graduation job. I will communicate with the client and try to stick to a
timeline to help this issue.
Travel is another possible concern of mine for this project. While I am excited to have the
opportunity to work with a business from my hometown, I may have to travel there for some
of the photography shots. I will work with the client to determine when I will need to be in
my hometown, so I don’t have to make any extra trips.

Milestones
Milestones for this project include, the pre-production wire frame phase, the website
completion, photo shoot completion, and newsletter completion. These stages should allow
the client enough time and input to ensure the project is done to their liking. While there will
be many smaller milestones illustrated in the Gantt Chart located below.

Gantt Chart

Budget
Qty.

Est. Hrs

Pre-Production
Project Management & Research

5

Hourly

Fixed

$30/hr

Total
$150

Production
WordPress Website Creation

$600

$600

Newsletter Template

$50

$50

Website Product Photography

15

$40 each

$600

Misc. Photography

10

$40 each

$400

Travel

$50

$50

Adobe Creative Cloud

$20

$20

Other Expenses

Total Cost

$1920

Terms & Conditions
The website, raspberryandtherose.com, will be created using the client’s SiteGround, and
WordPress accounts, giving them full access after the freelancer has designed the site. The
website will include a newsletter and calendar plug-in that the client can easily update and
change when needed. The photographs will be delivered in a high-quality JPEG to the client
for other use, such as social media, flyers, or other promotional materials.
Before the conclusion of the project, the client will be allowed one newsletter revision and
one edit revision per photograph. Any additional project revisions will be a $15 charge.
The client agrees to pay 50% of the final cost within a week (7 days) of the first meeting
with Madison Cozzens. This can be paid in cash, check, or online payments such as Zelle or
Venmo. The final 50% of the cost will be paid once the project is completed. The client will
have a 7-day grace period to pay the rest of the cost. Failure to do so will result in a $10
charge for each day the payment is late, and the final deliverables will be withheld from the
client.
For any questions or comments concerning the project, Madison can be contacted at
cozzens53@gmail.com or 330.802.0666.

Qualifications & Experience
As a student about to graduate with a degree in Visual Communication Technology (VCT),
I am confident in my skills and abilities in content creation and collaboration. The past four
years, I gained meaningful experience in and out of the classroom.
The VCT major consists of photography, video, print design, and web design. The wide range
of knowledge allows me to use my skills in a variety of ways. As a VCT student, I have some
background knowledge in coding, website design, and user experience and design that will
help me produce a beautiful and easy-to-use website.
I am currently working at an internship with the University of Toledo, where I use my design
skills to create print and social media collateral while photographing events and head-shots.
I work under the Director of Creative Services to collaborate on designs, campaigns, and
promotions for the athletic department. This position taught me a great deal about branding
and consistency throughout various marketing materials. My previous intern positions took
me to North Dakota, where I acted as the creative manager for an expedition league baseball
team. I managed all social media platforms while acting as the team photographer, editor, and
graphic designer. In this position, I learned about management, scheduling, and composition.
My co-op experiences have increased my experience with design, project management, and
online marketing, making me a valuable candidate for this project.
I encourage you to visit https://cozzens53.wixsite.com/my-site-1 to view the rest of my
portfolio. A copy of my resume is located in the Appendix.

Conclusion
In conclusion, I am confident in my skills, abilities, and work ethic to complete this project.
My education and internship experience make me a qualified candidate for the project.
I guarantee to meet all the goals and expectations set by The Raspberry and The Rose.
Meeting regularly, and establishing communication, will ensure that Melissa has a strong
presence in the creation process. The website and newsletter will not only bring more foot
traffic into the storefront but establish a more diverse and loyal customer base.

Appendix

MADISON COZZENS

330.802.0666 | cozzens53@gmail.com
INSTAGRAM @coz_artphoto | LINKEDIN www.linkedin.com/in/Madison-Cozzens | PORTFOLIO https://cozzens53.wixsite.com/my-site-1

EDUCATION

Bowling Green State University - Graduation April 2022

Bachelor of Science in Technology - 4.0 GPA
Visual Communication Technology - College of Technology, Architecture, and Applied Engineering
Dean’s List - 2018 | 2019 | 2020
Freshman Academic Scholarship - Four-year scholarship awarded to students with high academic achievement.

SKILLS
Creative Content Creation
Followed established branding to create graphic content, printed pieces, banner ads, logo designs, and other collateral using
Adobe Creative Suite as the Creative Graphics Intern at The University of Toledo.
Developed content for BGSU Athletics, followed branding guidelines, and photographed teams as a New Media and Design Intern.
As the Photography/Graphics Intern at Souris Valley Sabre Dogs:
Built online branding for the team from the ground up
Photographed the team at games, practices, and community events
Ran all social media platforms for the team (Twitter, Instagram, Facebook)

Communication

Learned to effectively communicate with people of different backgrounds and knowledge bases to accomplish goals and complete
projects with the Sabre Dogs.
Used interpersonal communication skills to create positive relationships with the other interns over three months.
Communicated with co-workers and supervisors to ensure projects were completed correctly and on time.
Collaborated with the Creative Director at The University of Toledo to create visually interesting and accessible graphics.

Organization

Worked in a fast-paced environment with a team of interns at Souris Valley Sabre Dogs.
Determined what projects take priority regarding classes, clubs, and work to be efficient and successful as a student.
Was detail-oriented while working on multiple projects and organizing content with the Souris Valley Sabre Dogs.
Effectively managed files and projects with The University of Toledo using libraries and filing systems.

Project Management

Productively worked together with a small group of interns at the Sabre Dogs to complete projects.
As vice president in a university organization: led a committee, distributed tasks, acted as a mentor, and organized ideas.
Oversaw the advertising campaign and worked with other vice presidents to put on a virtual concert at my university.

EXPERIENCE

INVOLVEMENT

Creative Graphics Intern
University of Toledo Athletic Department | Toledo, OH
August 2021 - Present

Vice President of Marketing
BGSU University Activities Organization
August 2020-Present

Campus Tour Guide
Office of Admissions | Bowling Green, OH
March 2019 - Present

Millenials 4 Environmental Justice
Social Media Design Intern
September 2020 - May 2021

Photography and Graphic Design Intern
Souris Valley Sabre Dogs | Minot, ND
May 2021 - August 2021

Falcon Miracles
Marketing Committee Member
September 2019 - May 2020

New Media and Design Intern
BGSU Athletic Department | Bowling Green, OH
September 2019 - May 2021

New Student Orientation
Opening Weekend Leader
August 2019

PROGRAMS

Photoshop | Light Room | InDesign | Illustrator | Premiere Pro | Basic HTML/CSS Web Design | WordPress | Opendorse | Slack |
AirTable | Trello | DropBox | Microsoft Teams | Microsoft Suite

Phase 4: Designing a Solution
Existing Graphic Standards
The Raspberry and The Rose has very loose standards for their graphics and branding. There
is a logo for the boutique as well as a color scheme that is used on a semi-regular basis. The
pink and green color scheme was picked by owner, Melissa Ziogas, for the sole reason of
liking their contrast. The logo is on the storefront, business cards, packaging, and some labels
as well. The color scheme is used on the business cards and the packaging, but even those
designs and colors do get changed depending on the season.
Social media and marketing materials do not have any branding guidelines and many of the
graphics used online seem quite random. There is nothing to indicate that the Instagram page
belongs to The Raspberry and The Rose. While many items in the store have a Raspberry and
The Rose brand, their online presence doesn’t have any consistency.

Logo

Color Scheme

Business Card

Instagram

Rationale & Recommendations
Since The Raspberry and The Rose did not have a website or structured branding guidelines
to follow, I had to create them myself. While I did not explicitly create branding guidelines
as my synthesis project, the branding can be implemented into future marketing endeavors.
I recommend that Raspberry and The Rose utilize the branding I established within the
website and newsletter in their future social media posts and marketing materials. Having
a consistent brand establishes a sense of unity and professionalism across all platforms. I
also wanted to create something that would be easy for my client to change when needed.
She is a very busy person and the simpler things are for her, the better. When creating the
newsletter, I didn’t want to use any crazy coding or design work and make things more
complicated for Melissa when she updates it every month.
While there is a need for a social media make-over, marketing materials, brand guidelines,
and promotional videos, a website is a cornerstone for all those elements. I wanted to help
the boutique establish an online presence so customers can find all the information in one
location. The website branding can be utilized in future media to make the online brand of
Raspberry and The Rose even stronger. My project will set the groundwork for a consistent
and pleasing online presence for the store.
The final devlierables of this project:
Website
Newsletter
Store & Product Photos

Research & Inspiration
When creating the deliverables for this project, I wanted to make sure that it would be
aesthetically pleasing while also functioning well for users. I used a variety of sources to
research user experience, search engine optimization, design, and more. While people will
only see the finished product, I wanted to make sure it was user-friendly and optimized
for search engines. I did have to do some research on WordPress and the plug-ins as well
because I was not entirely familiar with the program. I also viewed other websites of small
businesses, specifically those located in Medina, the same area as the boutique. Below are
some of the websites I used to help me better understand how to create a well-functioning
website.
https://pencilone.com/good-images-help-ecommerce-business-boost-revenue/
https://webaim.org/resources/contrastchecker/
https://yoast.com/meta-descriptions/
https://seochatter.com/what-is-an-seo-score/

For the last part of my research, I sent a finalized version of my website to several test
subjects. They were mainly women in the age range of 30-70, the primary demographic
of The Raspberry and The Rose. I wanted them to play around on the site and see how
things work, but I also gave them some tasks to perform to see how easily they could find
the information. I will then use the feedback to make any changes to enhance the user
experience on the website. I wanted to get feedback from real people within the target
demographic to get a realistic look into how they view the site.
Tasks Performed by Test Subjects:
Learn about the fundraising program
Look at the article from The Medina Post
Find out how to sign up for the newsletter
Learn more about Hydra Aroma Therapy and visit the website
You want to go to Gnomes on the Roam..add it to your google calendar

Research & Inspiration

Color Scheme & Fonts
Final Color Palette
I used coolers.co to find a variety of color palettes that I thought would work well with the
pink and green colors that were already established. To create the final color scheme I took
swatches from a variety of palettes. I wanted to keep the fun vibe of the colors while also
making it a bit more professional for a marketing and advertising setting. On the website,
I only used a fraction of the Final Color Palette, but I wanted to include a wider variety of
colors that could be used in the future. I expect black and white to be used as well.
HEX: #33481e
RGB: 51, 72, 30
CMYK: 73, 47, 98, 49

HEX: #c05167
RGB: 192, 81, 103
CMYK: 21, 82, 47,3

HEX: #797d62
RGB: 121, 125, 98
CMYK: 53, 39, 64, 14

HEX: #f26681
RGB: 242, 102, 129
CMYK: 0, 750, 30, 0

HEX: #9b9b7a
RGB: 155, 155, 122
CMYK: 41, 31, 57, 3

HEX: #d5bdaf
RGB: 213, 189, 175
CMYK: 16, 24, 28, 0

HEX: #7ea25b
RGB: 126, 162, 91
CYMK: 56, 20, 82, 2

HEX: #fff1e6
RGB: 255, 241, 230
CMYK: 0, 5, 7, 0

HEX: #a6d777
RGB: 116, 215, 119
CMYK: 38, 0 70, 0

Fonts
When it came to the fonts, I wanted to pick a header and paragraph that were easily
distinguishable and easy to read. Lato is a very common paragraph font and is used on
millions of websites, making it a perfect choice. I wanted to keep things simple, while the
colors keep the elements of fun.

Header: Geller - Headline Bold
Subheader: Lato - Bold
Paragraph: Lato Regular

Concepts & Mock-Ups
Below I attached a variety of the brainstorming, mock-ups, and concepts I created for this
project. I also attached a link to the website with the work I have done to this point.
The Raspberry and The Rose Website

Colors

Fonts

Favicon

Web Page Wireframes

Phase 5: Evaluation
Purpose of Evaluation
The objective of this evaluation is to use public feedback and perspectives to determine
how well The Raspberry and The Rose website is designed for user experience. The data
gathered from this evaluation allowed me to determine if the website effectively fulfills my
client’s needs while also being efficient and understandable for consumers. The feedback also
allowed me to make any changes needed before the final launch of the website.

Project Objectives
Goals

• Increase foot traffic and sales at the store location.
• Draw in a younger customer base.
• Create a professional and sleek-looking website that establishes an online brand.

Objectives
• A website and newsletter that have a sleek and professional look to keep customers
engaged.
• Consistent and recognizable branding across both online platforms. This will
hopefully continue into their social media and other online presences in the future.
• Photos that are engaging and pleasant for customers, using good lighting, posing,
and coloration to keep them aesthetically pleasing.
• Accessible and easily understandable layout for older and younger demographics
• A newsletter template so my client can send information, updates, and deals to
customers. It must be easy to replace information and photos since she doesn’t
have a lot of extra time in the day.
Looking at the objectives and goals of Phase 1, I can say that I have accomplished all
of the objectives listed. My client now has a fully functioning website that acts as a
centralized hub for her business. That being said, measuring the accomplishment of
the goals is a bit more difficult. It will be hard to determine if the website increased
foot traffic or the consumer base as the website has not been active for that long.
However, the survey responses can give some insight into if the website will change
the habits of consumers concerning the boutique.

Evaluation Strategy
Using this evaluation, I hope to determine what could be changed to make the website
more user-friendly. I would also like to get feedback on The Raspberry and The Rose online
branding to see how visually pleasing and compelling the branding aspect of the project was.
Once the subjects have viewed the website, I want to know how compelled they are to shop
at the boutique. I want to include a wide range of demographics to get feedback and ensure
the website is usable for everyone. I plan to include questions about the effectiveness of the
branding elements while also inserting some user experience testing. User testing will allow
me to receive feedback on how simple or difficult it is to find information or perform tasks.

Evaluation Plan
The plan for this evaluation is to use Google Forms to create a survey to post on social media
and send through emails. I plan on surveying a variety of demographics as the boutique is
trying to expand its consumer base. The audiences I am targeting are females between the
ages of 30-80, but I will not turn down feedback from men or younger generations. Within
the survey, I will include the color scheme and photos used on the website to get feedback
on the branding elements. The survey will also contain generalized questions about the
website, layout, overall design, and usability. Lastly, I want to include a small list of tasks that
the survey participants can perform, such as finding information, clicking a link, or visiting
an external link. I will provide the participants with the website link to easily reach the site.
There will not be a time limit on this survey as I don’t want people to feel the pressure of a
time limit as that might affect how they complete the tasks. They should explore the site as if
they are a customer looking to learn more about the boutique and should have plenty of time
to click through everything.

Internal Evaluation
At the beginning of this project, my client didn’t have a preference for the deliverables
I created. While I enjoy some creative liberties, I wanted to create something that my
client needed and would enjoy. After deciding on the website and newsletter as the final
deliverables, I tried to keep my client in the loop as much as possible, sending her wireframes,
color schemes, and other materials. I did send her the link to the site before it was even close
to being done, and she was very happy with it. Since the first iteration, she has had access to
the website and did give me some feedback about some specific items she wanted to include
on the site. My client is also pleased with how the newsletter came out, as it easy very easy
for her to update. Besides a few changes or link issues, my client hasn’t had much negative
feedback and is pleased with how everything turned out. As my first website for a business,
I am also very happy with how the website and newsletter came out from a design and UX
point of view.
My client is happy with the survey responses as well. The evaluation allowed us to see some
changes that needed to be made but overall the comments were positive. She agreed with
my plans of creating a new tab for the fundraising program to make it more noticable. It is

important to my client that everyone is able to use the website so if we needed to make
changes she was happy to do so. She was also eager to send me some older photos of the
store and her mother to showcase the history of the boutique. She agreed that the older
photos would add some credibility and enhance the local/family business feel. I’m glad that I
was able to work with a client that was open to making changes and was willing to help!

Survey Questions
1. What is your gender?

2. What is your age?

3. Have you ever shopped at The Raspberry and The Rose before?

4. How visually appealing do you find this color scheme? The scheme was
based off the original pink and green colors used at the boutique.

5. How appealing do you find these photos for a women’s
boutique? *color may be affected by device

6. How visually appealing and cohesive are these product
photos? *color may be affected by device *

Survey Questions - User Experience Testing
1. Imagine you’re a non-profit organization and you want to learn more about The
Raspberry and The Rose Fundraising Program. Find the information and learn how to
contact us.

Very Difficult

Very Easy

2. You want to learn more about the different products The Raspberry and The Rose has
to offer, Dionis Goat Milk Hand Creams & Soaps seems interesting, learn more about the
company.

Very Difficult

Very Easy

3. You are interested in the different events the business holds, you want to attend “Queen
for a Day” add it to your calendar. (You don’t actually have to add it to your calendar)

Very Difficult

Very Easy

4. You’re interested in staying up to date with The Raspberry and The Rose, find out how
to sign up for the newsletter.

Very Difficult

Very Easy

5. You want to follow the boutique on social media, visit The Raspberry and The Rose
Instagram page (follow if you want!)

Very Difficult

Very Easy

Survey Questions - User Experience Testing
6. After clicking through The Raspberry and The Rose website, are you more
inclined to shop at the store?

7. Are you interested in subscribi5ng to the newsletter?
• Yes
• No
• I already did

8. Was there anything missing or was anything hard to find?
•
•
•
•
•
•
•
•

Nothing missing, easy to follow
nothing was very difficult to find
Queen For A Day Event has March 1, 2022 as the first date you see. May be true of other events.
Very user friendly
Fundraiser is tucked away, could be a good button on header like social so from any page you can find it.
I feel like it was all very accessible to find and very easy to read! It looks great!
Easy to maneuver around site
Nope! Very simple to navigate. Website built well!

9. Please provide any other general comments and/or feedback.
•
•
•
•
•
•
•

The website created a virtual shopping experience which was very helpful in understanding the product being
offered.
i thought the website was up to date, trendy, and user friendly
Looks really good! I like the part of the history!
I love the formatting
In general, it is easy to follow. Nothing is offensive.
Overall, quite good. Good content. Easy to find and navigate.
There too much white space with the title being on the page, if you can do a highlighter on the tab under the
logo you will gain space above the fold. When you push the imagery up it beco.es more appealing. I would
also add a slow carousel to the home page. I would add a picture of melissa and her mom back in the day
- it will create a more emotional connection to the story being told on that page. Some elements could be
incorporated to banners to add value instantly like in newsletter.

Summary of Results
Based on the responses that I received from my survey, I believe that I have accomplished
the goals and objectives provided by my client. All of the participants found the color
scheme and product photos appealing. While many participants found the boutique photos
appealing, 10% did not find the photos attractive for a women’s shop. When it came to the
user experience testing, the majority of participants found the tasks ranging from Easy to
Very Easy. That being said, there was one outlier, who ranked a 4 on two of the tasks. Overall
I received positive feedback with some good suggestions for improvement.
• 85% of the participants were women and 15% were men. I wanted to get a higher
percentage of women since it is a women’s boutique and the majority of the time it’s
women who shop there.
• About 80% of the participants were in the age range of 18-25 and 42-57. While this is
great, I would have preferred to have a higher number of older participants since the
store’s main demographic is older women.
• 40% of participants had never shopped at the boutique before, while 35% were loyal
customers, and 25% shop there on occasion.
• 75% of participants said their experience on the website made them more inclined to
visit the store.
• 55% of participants said they were not interested while the 45% were interested. While
the majority did say no, men and younger demographics were taking the survey and
they wouldn’t be as inclined to stay up-to-date with the store.

Conclusion
Based on the comments and feedback I received from the survey, I may be inclined to make
some changes. The fundraising section seemed hard to find, so I created a new tab making it
easily accessible. Besides this one change, the website seems to have positive reviews and I
don’t feel a need to change anything else. It was great to get feedback from the community
and see how the public views the website. After completing the evaluation, I can say that I’ve
created an easy-to-use website and met the goals and objectives we set at the beginning
of the project. I feel confident in the work I have done this semester and I know my client is
happy with the way it turned out.

Job Description

Portfolio

linkedin

instagram

twitter

Reflection
Summary of Project Development
I chose The Raspberry and The Rose as my client pretty quickly; I’m from Medina and have
been in the store several times. I also know the owner, Melissa Ziogas, and I was excited to
get working with her since this project would impact my hometown community. That being
said, the beginning of this project was quite stressful as I combined this with my Honors
Project. I had to quickly determine what visual communication issue I would be working
on with my client while also trying to find a research question. In the end, we decided on
creating a website and a newsletter while I focused my research on user experiences and
how it impacts the consumer’s perception of a business.
I completed most of my research on UX, web design, and online marketing before sending
anything to my client. I wanted to ensure that I understood what I should implement before
starting any designs. Once I felt secure in the research aspect, I created inspiration boards,
color schemes, fonts, and wireframes for my client to approve. Melissa was very easy to work
with, and there weren’t too many changes before I was able to begin working on my project.
Most of the semester was spent creating the website, newsletter and events calendar. I
referred to my client for photoshoot scheduling and website feedback to ensure I was on the
right track. I visited the boutique twice during the semester to take photos of the store and
the products for the site.
At the end of the semester, I implemented two surveys; one focused on user experience
testing, and the other focused on brand perception and loyalty. The feedback from these
evaluations allowed me to make some final changes and launch the website. I’m so glad I
could use my research to create a website for Melissa this semester!

What I Learned
This synthesis project has been such a great learning experience. As a VCT student, I focused
on photography and print media as my concentrations. Web development and design
interested me, but I didn’t have much experience with them. I wanted to challenge myself
with this project and learned that I am capable of so much. This semester I learned not to
underestimate myself and the skills I’ve developed over the past four years. Even though
creating a website, doing photography, and completing an honors project was intimidating,
I completed all my goals. I also learned about communication and scheduling with a distant
client. The boutique is about 2 hours from Bowling Green, so I had to determine a schedule
of when I could come and complete the photography aspect of the project. My client and I
needed to be on the same page so I could get all the shots I needed since I couldn’t just stop
by the store at any time. This project really helped me with scheduling and managing projects
far in advance to ensure everything is accounted for. Lastly, I learned that my work is worth
much more than I think it’s worth. Preparing a cost analysis opened my eyes to see how
much I should be charging clients for my work, photography, and design. I am so used to

doing things for free because it is a good experience for my resume. After completing this
project, I am allowed to charge for the quality of work that I deliver. Working as a project
manager for my client taught me so much about my work ethic, communication, challenging
myself, and professional worth.

Critique of Project Deliverables
While I am very happy with my project, I wish I had more variety in website photography. I
had a list of photos that I wanted to capture that included clothing, jewelry, gift wrapping,
and displays. While I feel as though I captured a good variety of the items the store carries,
I wish that I could’ve implemented photos from store events, fundraising programs, and
general customers. While I added some of these photos, they are all from an old phone so
the quality isn’t great. These photos get the job done, but keeping the professional look
would have only elevated the website. Implementing a higher-quality version of these photos
would have better reflected the boutique.
I also feel as though the newsletter is a little plain. While using a WordPress plug-in was
the most convenient for my client, it didn’t lend itself to intense layout and graphic design. I
expected to do more designing for the newsletter, but it wasn’t too involved; I wish I could
have done some more design work on it. That being said, I know that the template works well
for my client as it is easy to update and understand with little time.

Critique of Work Ethic
I feel as though I put a lot of work into my project this semester. I was originally put into
a tough situation as I had to complete the first part of the honors project in a week. I was
under a lot of stress but managed to complete all of the required elements. I was then able
to begin talking with my client and developing my project. I met with Melissa often at the
beginning of the semester to figure out what website host to use and what the project would
entail. I then met with my client about every few weeks to talk about progress feedback and
anything else that needed to be discussed. For the rest of the semester, I worked on the
project just about every week to get it done. I put effort into all of my discussion boards and
client updates and responded to at least one of my classmates. Overall I am pleased with my
work ethic during this project.

What I Would Have Done Differently
I am very happy with how my final project turned out, but things could always be better.
If I could change anything, I would have done a bit more coding on the website. While
WordPress is a great option for my client and will allow her to update things easily, I wish
I could have explored the backend development of web design a bit more. Coding is
something that I enjoyed in the past and while I did get to do some custom CSS elements, I
wanted to do more.
As I mentioned in the “Critique of Project Deliverables” section, I would have also made

some changes to the photography I implemented. While I do like the photos I took, I wish
that I could have been around for events or other activities that the boutique was hosting. I
feel as though it could have kept the professional feel while also showcasing that the store
is involved in the community. Using would give the website and the newsletter more visual
content to keep customers engaged. In the future I can possibly continue to help Melissa
update the website and take new photographs.

Final Project Links
The Rapberry and The Rose Website
The Raspberry and The Rose Newsletter
*if this link no longer works, please refer to the word document “Small Town to the World
Wide Web: Designing a Website for a Local Business” for screenshots of the newsletter
User Experience Survey CSV
Brand Loyalty Survey CSV

